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It is with great pride that I present the Chairperson’s Report for the 2024–25

financial year on behalf of the Board of Australian Regional Tourism (ART).

This year has been one of continued growth, innovation, and resilience for

regional tourism across Australia. As the sector navigates a complex

economic landscape, ART has remained steadfast in its mission to support

and empower regional communities through advocacy, collaboration, and

strategic leadership.

Among the year’s highlights was the successful delivery of the 2024 ART Convention in Mackay,

Queensland, our first in the state since 2016. With over 160 delegates and a strong focus on agritourism,

social impact, and regenerative tourism, the Convention reaffirmed ART’s role as a convener of ideas and

catalyst for change. We also proudly launched our new ART website and enhanced the Tourism Hub,

ensuring regional members across Australia have access to timely and practical resources.

Our advocacy efforts have remained strong, with continued engagement in the THRIVE 2030 strategy

Consolidation phase, a pre-budget submission for agritourism funding, and support for the Future

Tourism Cooperative Research Centre bid. ART’s voice has been instrumental in shaping national

conversations around regional dispersal, sustainability, workforce development, and infrastructure

investment.

This year also marked the beginning of a new ART Strategic Plan (2025–28), developed in consultation

with members and stakeholders. The plan is anchored in three pillars; Advocacy, Collaboration, and

Regional Empowerment, and outlines clear priorities and actions to guide our work into the future.

This year we saw a 7% increase in membership, reflecting the growing value placed on ART’s work. Our

partnerships with organisations such as the Australian Institute of Company Directors, along with the

delivery of relevant webinars, have further enhanced our ability to deliver meaningful outcomes for our

members.

I would like to extend my sincere thanks to our dedicated Board of Directors, whose expertise and

commitment continue to shape ART’s strategic direction. To our CEO, Lauren Douglass, and the ART

team, thank you for your tireless efforts and unwavering passion. Your work ensures that regional tourism

remains not only a national priority but a thriving, sustainable force for good.

Finally, to our members, partners, and supporters, thank you for your continued trust and collaboration in

ART. Together, we are building a stronger, more inclusive, and more resilient regional tourism sector.

I look forward to the year ahead with optimism and determination as we continue to champion the

regions and the people who make them extraordinary.

Joel Chadwick

 Chair

 Australian Regional Tourism

FROM THE CHAIR
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Marcus Falconer

Director

We acknowledge the valuable contributions of Ian Mason and Ryley Heap to the Board in

2024. Their efforts have played an important role in guiding the continued growth and

success of ART.

In 2025, a policy proposal on Board Director Resignation and Re-election processes was

presented to the Board. This policy ensures a clear and consistent process for handling

instances where a Board Director’s employment status changes. It provides clarity for

Directors wishing to re-nominate and transparency for the Board to make decisions about

appointments. 



Member contributions enable us to continue representing the needs of regional tourism and

promoting sustainable regional development. ART maintained a stable membership base

throughout 2024-25, reflecting the strong value members place on its work. Sustaining

consistent membership is vital to ART’s long-term viability and provides a valuable channel for

targeted feedback and engagement. Overall, ART Membership has increased by 7% compared

with 2023–24.

Summary of ART Membership in 2024-25:

MEMBERSHIP

Tier 3
44%

Tier 4
44%

Tier 1
6%

Tier 2
6%

Tier 1: State Tourism Organisations

Tier 2: Large Organisations

 

Tier 3: Local Government Organisations

 

Tier 4: Small Regional Tourism Organisations / Consultants
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STRATEGIC PLAN

Development of the ART Strategic Plan 2025–28 commenced in late 2024. The strategic plan

builds on the ART advocacy strategy, which is centred around three key pillars, and eight national

regional tourism priorities as agreed by the regional tourism community. 

Following an initial draft, the Strategic Plan was reviewed and feedback provided from the Board

and membership. The national regional priorities were updated to nine, and an action plan was

developed to outline specific project initiatives aligned with each key pillar of the strategy.

Key pillars

Advocacy 

Elevate the national regional tourism priorities to shape policies that support and

develop the visitor economy.

Collaboration

Build and nurture partnerships among stakeholders to foster unity and strengthen the

regional tourism industry.

Regional Empowerment 

Strengthen regional capabilities and support sustainable growth to boost tourism and

build industry resilience.

Image: Tourism Australia
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STRATEGIC PLAN

National Tourism Priorities

Strategic Advice

ART plays a pivotal role in ensuring that the voices and needs of regional areas are heard and

addressed in national tourism policy. By advocating for policies that reflect the diverse challenges

and opportunities specific to regional tourism, ART can ensure regional tourism destinations are

properly represented. 

Regional Data

Accurate, timely and affordable data is required to provide a clear understanding of visitor

demographics and behaviours in regions.

Product Experience

Regional Australia needs to build unique and high-quality visitor products and experiences that

will influence visitors to travel regionally. To enable this, especially in sectors like agritourism, a

focused approach is crucial. For example, upskilling regional operators through targeted online

programs and workshops will ensure suitable skill development.

Additionally, government grant programs must acknowledge the unique challenges of operating

in regional and remote areas, providing incentives for operators to improve their offerings and

infrastructure.

Skills and Workforce Shortages

The regional tourism industry faces several challenges related to skills and workforce issues.

Difficulties retaining skilled staff, limited training and development opportunities, negative

perceptions about career stability, and an ageing workforce are among the challenges. 

Addressing these challenges requires collaboration to develop strategies that support skills

development, improve workforce retention, and promote tourism careers as viable and rewarding

options in regional Australia.

Insurance

Factors such as remote locations, exposure to environmental risks, and seasonal fluctuations

exacerbate the difficulty in securing affordable policies that effectively mitigate region-specific

tourism risks. By enhancing access to suitable insurance products, we can improve the resilience

of the sector.



Enabling Infrastructure

Regional Dispersal of Key International Markets

Sustainability
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STRATEGIC PLAN

In Australia, regional tourism infrastructure faces significant challenges due to inadequate funding

and investment. Key issues include transportation networks, accommodation availability, visitor

facilities and digital connectivity.

Poor infrastructure impacts visitor experiences and accessibility, limiting the potential reach of

tourism activities in regional areas.

The regional dispersal of key international markets in Australia remains a critical issue. Factors

contributing to this challenge include limited regional awareness among international tourists,

inadequate accessibility and infrastructure in regional areas, seasonal variations affecting travel,

and varying levels of readiness among regional operators to cater to international visitors.

Currently, Australia lacks a cohesive strategy aimed at guiding visitors from key growth markets

towards regional destinations, impacting the potential economic benefits to Australia’s appeal as

a tourism destination.

Sustainability has been identified as a top priority for the regions. The process for destinations to

become certified is expensive and time consuming. As several organisations are actively

engaged in promoting sustainability within this space, ART aims to support efforts to streamline

the process by aligning with established programs where possible.

Action Plan

The action plan outlines specific project initiatives and actions aligned with each strategic

pillar. It designates responsible leads for each project to ensure accountability and effective

execution and aims to facilitate structured progress and achieve our strategic priorities.

Resilience & Wellbeing

Being crisis ready and resilient is vital to the wellbeing of local communities and destinations to

ensure a thriving tourism industry. ART will continue to ensure preparedness within our industry

is a priority so we can manage and work through crisis’ situations in our regions.



As tourism grows, it’s becoming increasingly important to not only measure economic benefits

but also to understand how tourism impacts local communities—the people, culture, and the

region’s liveability that make a destination unique. In October 2024, ART announced an

opportunity for regional tourism organisations (RTOs) and local government areas (LGAs) to

embark on their social impact assessment journey.

Following the program launch, interest to participate in the social impact assessment program

was received by various RTOs and LGAs around Australia. ART and project partner, Nourish

Group, commenced work with regions to develop a social impact framework that helps regions

assess how tourism is contributing to local wellbeing and community engagement. Informed by

preliminary findings and further research undertaken to develop the program, a discussion paper

was shared with the regional tourism community.

 

The paper looks at the rise of social impact reporting and why measuring community wellbeing

matters. Tourism metrics beyond visitor counts is explored, and tools and methodologies that

can be used to quantify social value is discussed. The paper explores eight key dimensions that

can be applied to regional tourism. Real-world applications, including case snapshots, are

discussed to demonstrate both success stories and lessons learned. Social impact reporting

presents both opportunities and challenges, further explored in the discussion paper and a key

focus of the program.

 

While a National Framework for social impact has not yet been developed, we have made strong

progress by establishing a methodology to measure and quantify social impact in dollar terms

using the Australian Social Value Bank. By capturing and giving rise to the full range of benefits

that tourism offers, we can build stronger, more inclusive destinations that stand the test of time.

We invite councils, DMOs, and local businesses to join us as we continue this journey toward a

more sustainable, community-driven tourism future. 

SOCIAL IMPACT

DISCUSSION PAPER: GROWING MOMENTUM FOR SOCIAL IMPACT REPORTING IN

AUSTRALIAN REGIONAL TOURISM 

Image: Tourism Australia

https://art-wp-upload.s3.ap-southeast-2.amazonaws.com/wp-content/uploads/2025/03/18103030/Final_Australian-Tourism-Social-Impact-White-Paper-1.pdf
https://art-wp-upload.s3.ap-southeast-2.amazonaws.com/wp-content/uploads/2025/03/18103030/Final_Australian-Tourism-Social-Impact-White-Paper-1.pdf
https://art-wp-upload.s3.ap-southeast-2.amazonaws.com/wp-content/uploads/2025/03/18103030/Final_Australian-Tourism-Social-Impact-White-Paper-1.pdf


ART has continued to champion agritourism, submitting a pre-budget proposal seeking $14

million ($10m in direct-to-farm grant funding + $4m in industry development) over four years to

support farmers to diversify into tourism, increase high-yield export ready product, strengthen

Australia’s regional economies, and grow on-farm agritourism from $7.4B to $18.6B by 2030.

Since the proposal was submitted, the sector continues to present a great opportunity for RTOs,

STOs, and Tourism Australia (TA) to build on their food and drink pillar by focusing on the

growers and producers in regions; the festivals, events and farm gate markets; the chefs and

restaurants that hero them and the specialist tour operators that package experiences on-farm

and off-farm for both international and domestic visitors.

With over 6000 agritourism aligned operators tagged in ATDW, TA has taken a primary role with

a plan for the sector implemented to leverage the size of the industry, scoping the work to be

done to scale opportunities across multiple marketing platforms, from media and PR to brand,

content, business events and distribution development.

ART recognises that agritourism is a sector perfectly placed to drive regional dispersal, a key

focus for government. Building on ART’s National Strategic Framework, TA has supported sector

development to:

Help identify at least 25 regions across the country who consider themselves “food bowls”

with a well-rounded range of experiences on-farm and off-farm. 

Build demand by creating an agritourism “manifesto”, based on insights from the Consumer

Demand Project. 

Curation of key categories of agritourism experiences to enable a content development plan

that enables agritourism to be easily integrated on digital, social media and PR platforms at

all levels. 

Working to understand all the major milestones in the consumer (and operator) journey. This

will inform the distribution development plans for agritourism and drive conversion.

Integrated ART as a key participant at the annual RTO Fourm. 

Created a platform to showcase agritourism in a panel at Destination Australia

Created an agritourism activation at ATE. A showcase for the diverse range of produce for

which Australia is famous. Collaborated with the states to connect farm experiences and

bring their hero regional “food bowls” to life. The activation was a promotion channels for the

75 agritourism-aligned export-ready sellers who attended ATE. 

Worked with ART to develop a strategic partnership plan to establish the National

Agritourism Forum. 

Secured support from the SA Government and key farming and agricultural associations, the

NAF works hand in hand with ART as a precursor to the Annual Convention.

AGRITOURISM

Image: Tourism Australia
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Tourism & Ministerial Advocacy

In May 2025, ART congratulated Senator the Hon Don Farrell on his reappointment as Minister

for Trade and Tourism. ART also welcomed the appointment of Senator the Hon Nita Green as

Assistant Minister for Tourism, noting it demonstrated the growing importance of tourism within

the Trade portfolio.

Advocacy

ART continues to communicate with relevant government bodies and Ministers to advocate for

the sectors’ growth and prosperity. ART meets regularly with key stakeholders to raise key issues

and continue advocacy efforts. 

Australian Chamber of Commerce and Industry (ACCI)

ART maintains a partnership with Australian Chamber of Commerce and Industry (ACCI), ensuring

tourism continues to be a top priority. 

Austrade

ART continues to work closely with Austrade to advocate for better outcomes for regional

tourism. 

 

Image: Tourism Australia
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THRIVE 2030 - Consolidation Phase (2025 - 2027)

THRIVE 2030 sets out Australia’s long-term strategy for the visitor economy, providing a

coordinated framework to guide growth and resilience across the sector. 

The current Recovery Phase action plan concludes in 2025, after which Austrade will implement

the Consolidation Phase (2025–2027). ART continues to contribute to the development of this

strategy where possible, ensuring the priorities of regional tourism are well represented.

Future Tourism Cooperative Research Centre Application

The Future Tourism CRC is a national consortium of universities and industry partners that are

proposing the establishment of a national Cooperative Research Centre (CRC) to re-imagine a

sustainable and regenerative tourism, hospitality and events future for Australia.

Launched at the March QTIC Tourism Leaders Breakfast, the Next-Gen Visitor Economy

Cooperative Research Centre (CRC) is currently in the first stage of the bid process through the

Australian Government Program – with an opportunity to secure substantial multi-million-dollar

funding, collaboratively supported by business, industry, university and government levels.

ART supports the CRC and, through its provision of in-kind support, has submitted a request to

become a partner organisation. For more information on the Future Tourism CRC, visit their

website.

Local Government Training Program

The comprehensive online professional development program for anyone in the regional tourism

industry remains available. The program continues to be a success with registrants having

completed, or continuing to progress through the program. 

Consisting of 12 modules specifically tailored for regional destinations, the program provides

insight into the role of the visitor economy in regional communities and best practice industry

planning and development.  This outcome has exceeded what we anticipated and reinforces the

value of online training for our industry.

Image: Tourism Australia

https://www.futuretourism.com.au/


ART launched new website

Ahead of the 2024 Australian Regional Tourism Convention in Mackay, QLD, ART announced the

launch of their new website. The ART website was redesigned to enhance user functionality, with

a refreshed look, expanded resources, and full integration with the Tourism Hub. This integration

means Tourism Hub users can now access both platforms in one place.

The Tourism Hub, developed through collaboration between government and the private sector,

remains a free online platform delivering regular news, events, and opportunities tailored to

regional tourism. With its focus on providing relevant, practical content for regional Australia, the

platform is now easily accessible through the ART website.

The provision of podcasts and webinars also feature on the website, offering resources

specifically designed for the regional tourism community. The updated website affords ART the

ability to improve and automate other aspects in the future, such as linking course & convention

discounts for ART Members to access more easily.
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The Tourism Hub

The Tourism Hub remains a free, online platform which provides regular regional tourism news,

events and opportunities. The Tourism Hub is a collaboration between the government and

private sector to develop a central platform to access tourism research, news and opportunities.

The platform’s primary focus is to engage with its users by providing relevant content for regional

Australia. 

Image: Tourism Australia

RTO Forum - Destination Australia Sydney 2025

In March 2025, ART supported Tourism Australia in shaping part of the RTO Forum program for

Destination Australia Sydney 2025, helping to deliver an agenda that reflected the evolving

needs of regional tourism. The program featured sessions on social impact, including the launch

of the Social Impact White Paper, alongside discussions on AI applications for RTOs, the effective

use of LGA visitation data, and a panel on strengthening collaboration between RTOs and LGAs.

These sessions aimed to highlight the sector’s shift from profit-driven outcomes to a broader

focus on people, place, and long-term value.
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Webinar Program

ART delivered a series of webinars throughout the year, providing members and industry

stakeholders with opportunities to learn, share experiences, and explore emerging issues. Topics

and presenters included:

Social Impact: Measuring the True Value of Regional Tourism with Dana Ronan, Nourish

Group and Lauren Douglass, Australian Regional Tourism

Regenerative tourism with Dave Hockly, Datastory

Agritourism Sip & Chat with Regionality Pty Ltd

Australian Institute of Company Directors (AICD) partnership

ART announced their partnership with the AICD to strengthen

governance and professional development within regional tourism.

Through this collaboration, ART members receive a significant discount

for the AICD Company Directors Course™,  tailored specifically to the

tourism industry. Additionally, they will receive 12 months of

complimentary AICD membership, supporting the sector to build

capability and leadership across a broad range of areas.

Regionalisation Ambition 2032 - Year 2 Progress Report

The National Alliance for Regionalisation brings together more than 30 CEOs from leading peak

bodies to advance the Regionalisation Ambition 2032, with ART CEO Lauren Douglass

contributing as a member. ART continues to support this initiative, using the framework to guide

its strategy. In November 2024, a Year 2 Progress report measuring progress on the

Regionalisation Ambition framework was released. View the report here. 

Image: Tourism Australia

Australian Institute of Tourism Officers funds for Tourism Hub upgrade

After more than 30 years of service, AITO members voted to wind up the organisation in 2024,

with residual funding of approximately $60,000 provided to ART, supporting an upgrade of ART’s

Tourism Hub. The investment has enhanced the platform's tech infrastructure, ensuring it remains

a vital resource hub for the industry. 

https://rebalancethenation.com.au/RF/RF/Year-2-Progress-Report/Year-2-Progress-Report.aspx
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Katrina Denoux
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Agritourism & Culinary Tourism

Alysia Brandenburg

Director 

Alysia Brandenburg

Peter Freeman

Managing Director & Digital

Strategist, WOOF Media

Giovanna Lever

Founder & Managing Director

Sparrowly Group 

Lori Modde

Managing Director 

Lorick Management

Kate Shilling

Agritourism Project Manager 

Tourism Australia

Hannah Statham

Founder and Director

Media Mortar

Linda Tillman 

Managing Director 

Tilma Group

Janet Mackay

Director

TRC Tourism

Ryan Smith

Chief Access Officer 

The Access Agency

The Regional Tourism Ambassador team continues to provide invaluable support and advice to

ART. Their diverse skills bring varied perspectives while maintaining a shared vision for growing

regional tourism together. The Ambassadors ran a notable workshop at the ART Convention for

the third year and regularly contribute to the Tourism Hub through blog posts.



2024 Convention Wrap Up

The ART Convention 2024 was held in Mackay, Queensland with the main convention program

running from Wednesday 9 October to Friday 11 October. This was the first time the convention

had been held in Queensland since 2016.

Overall, there were 163 attendees with the largest proportion of delegates being from

Queensland. While registrations and sponsorship were lower than in previous years, the survey

responses, delegate comments and financial result were favourable, exemplifying the success of

the convention. 

The convention kicked off with the Welcome Reception at the Red Dog Brewery. The remainder

of the convention, held at the Mackay Entertainment and Convention Centre, included 8 keynote

addresses, 5 panel sessions and 9 breakout sessions. The convention dinner at the Harrup Park

Country Club was held on on Thursday 10 October.  

This year, ART partnered with Tourism Australia to deliver an Agritourism Forum which took place

prior to the convention, on Wednesday 9 October and consisted of 8 sessions and 11 speakers.

The forum was attended by approximately 100 delegates. 

ART acknowledges the incredible work of King Events who were contracted to coordinate and

manage the convention. Due to the success of the convention, King Events has been appointed

to deliver the 2025 event. 

ART CONVENTION

Annual General Meeting

The ART Annual General Meeting (AGM) was held on Thursday 10 October in Mackay, QLD. The

AGM saw the following five board directors elected to fill vacancies:

Hamish Fell, Founder/CEO, Smarter Tourism Technology (Treasurer)

Marcus Falconer, Chief Executive Officer, Australia's Golden Outback

Sarah Gardiner, Professor of Tourism & Director of the Griffith Institute for Tourism

Tanya Jarman, Regional Tourism Manager, Adelaide Hills

Rose Wright, Founder & Managing Director, Regionality Pty Ltd

The Chair report highlighted the past year as one of growth and change for regional tourism,

bringing both exciting opportunities and important challenges. ART has continued to advocate

strongly for the sector, deliver meaningful initiatives, and build partnerships that strengthen

regional tourism communities. 
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2025 ART Convention

In October 2025, ART announced that the Adelaide Hills, South Australia will be the host

destination for the 2025 Convention which will be held from Tuesday 14 October to Thursday 16

October 2025. 

The Adelaide Hills is a region surrounded by rolling valleys, historic hamlets, world class cellar

doors and immersive farm experiences. It is also a leader in wellness tourism and offers pristine

nature experiences with the iconic Cleland National Park located nearby. The Adelaide Hills

Convention Centre, located in the quaint and charming German village of Hahndorf, will play host

to the events of the convention and will be the perfect location for delegates to explore one of

the oldest surviving German settlements in Australia. 

ART has engaged Belinda King, King Events, to deliver the 2025 Convention. Belinda is a valued

member of the ART community, having managed the ART Convention in previous years. 

Agritourism Forum

The National Agritourism Forum, hosted by Australian Regional Tourism in partnership with the

South Australian Tourism Commission and Tourism Australia, will be held in the Adelaide Hills on

Tuesday 14 October 2025. 

The forum will include discussions from leading experts and successful operators, funding

opportunities, product and experience development, and best practices for running a thriving

agritourism business. The forum is an opportunity for attendees to build connections with like-

minded farmers, industry leaders, and government representatives and explore new possibilities

in agritourism.

ART CONVENTION



SUMMARY

Australian Regional Tourism (ART) is a membership based organisation bringing together State

and Federal Government to partner with local councils and industry, and deliver best practice

solutions for regional tourism development. ART is a profit-for-purpose organisation with all

revenue reinvested to support the regional tourism industry.

ART is the peak body that represents regional tourism practitioners and acts as a hub for

collaboration, cooperation, idea generation, knowledge sharing, networking and more. On behalf

of its members, ART promotes sustainable regional development through regionally focused

research, destination management planning, product development, marketing and the

development of skilled human resources.

Our vision is to be the leading authority on regional tourism in Australia. Our mission is to drive

regional visitor economy success through supporting and improving tourism communities.

ART extends its thanks to all who supported the organisation throughout 2024–25. We are proud

to present an Annual Report that reflects the many achievements and milestones reached. Our

focus remains firmly on strengthening regional tourism across Australia.

Image: Tourism Australia
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I am pleased to present the financial report for the 2024/25 financial

year. Australian Regional Tourism (ART) continues to maintain a

stable financial position with good financial indicators.

In the past 12 months we have completed the switch from the

accrual method to the cash basis accounting method.  

Income from the 2024 convention was greater than anticipated, this

is in no small part due to the efforts of Lauren Douglas, Belinda King,

the team in MacKay.

Expenditure on the hub redevelopment and the Executive electing to pre-pay our hosting fees

for a significant discount led to ART declaring a loss in the 24/25 financial year. This was

considered a prudent decision given the board's aim of diversifying income streams by offering a

broad range of training programs and other benefits through the hub.

ART continues to maintain a healthy cash reserve that will enable the organisation to leverage

opportunities’ that can benefit its members.

I would like to thank my fellow Board Directors for their time, effort, and passionate commitment

to regional tourism over the past 12 months. I am especially grateful to our CEO, Lauren Douglas,

for her diligence, patience, and exceptional work ethic. To all of ART’s members, I extend my

heartfelt thanks for trusting ART to advocate for and advance tourism across regional Australia.

Hamish Fell

Australian Regional Tourism Treasurer

TREASURER’S REPORT
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PRINCIPAL ACTIVITIES 

AUSTRALIAN REGIONAL TOURISM LTD 
ABN 95 622 815 230 

DIRECTORS' REPORT 
FOR THE YEAR ENDED 30 JUNE 2025 

The principal activities of the company during the financial year was to develop regional Australia through 
building competitive tourism. 

OPERATING RESULTS 

The net loss of the company for the financial year after providing for income tax amounted to $40,878 
(2024 profit $62,706). 

SIGNIFICANT CHANGES 

No significant change in the nature of these activities occurred during the year. 

MEMBER GUARANTEE 

The company is incorporated under the Corporations Act 2001 and is a company limited by guarantee. 
If the company is wound up, the constitution states that each member is required to contribute a 
maximum of $10 each towards meeting any outstanding obligations of the entity. At 30 June 2025, 
the total amount that the members of the company are liable to contribute if the company is wound up 
is $1,040 [2024:$1, 120]. 

AUDITORS INDEPENDENCE DECLARATION 

A copy of the auditor's independence declaration as required under Section 307C of the Corporations 
Act 2001 is attached to this financial report. 

Signed in accordance with a resolution of the directors. 

Director 

Joel Chadwick 

Director .W 
Hamish Fell 

Dated: 

Page3 

30th September 2025





AUSTRALIAN REGIONAL TOURISM LTD 

ABN 95 622 815 230 

DIRECTORS' DECLARATION 

FOR THE YEAR ENDED 30 JUNE 2025 

The directors have determined that the company is not a reporting entity and that this special 

purpose financial report should be prepared in accordance with the accounting policies 

described in Note 1 to the financial statements. 

The directors of Australian Regional Tourism Ltd declare that: 

1. The financial statements and notes, as set out on pages 9 to 16, are in accordance with
the Corporations Act 2001 and:

(a) comply with Australian Accounting Standards as stated in Note 1; and

{b) give a true and fair view of the company's financial position as at 30 June 2025 and of its 
performance for the year ended on that date. 

2. In the directors' opinion, there are reasonable grounds to believe that the company will be able
to pay its debts as and when they become due and payable.

This declaration is made in accordance with a resolution of the Board of Directors.

Director 

Joel Chadwick 

Director 

Hamish Fell 

Dated this day of 2025 

Page5 

30th September



























Lauren Douglass

Chief Executive Officer

Australian Regional Tourism

P I 0407 436 965

E I ceo@regionaltourism.com.au

www.regionaltourism.com.au

Enquiries 
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